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Note:  1. Answer any FOUR full questions from Q1 to Q7. 

2. Question No. 8 is compulsory. 

3. M: Marks, L: RBT (Revised Bloom’s Taxonomy) level, C: Course outcomes. 

 

 M L C 

Q1 

a. Compare Exploratory and Descriptive research. 03 L2 CO1 

b. A market research firm conducts a survey on consumer preferences for a new 

product. During data collection, some respondents misunderstand a key question 

due to ambiguous wording, leading to inconsistent and inaccurate answers. Identify 

the type of error in the survey question and its impact on survey results. 

07 L3 CO2 

c. A company is trying to understand the buying behavior of its customers over time. 

The research team is asked to create a research design by selecting either a cross-

sectional or longitudinal study to know the impact of income levels and customer 

satisfaction on purchasing frequency. Would you recommend using a cross-

sectional or longitudinal study design? Justify your choice with the help of below 

data set. 

Customer id 
Income 

(in Rs.) 

Satisfaction 

(1-10) 

Purchase 

frequency 

(times per 

year) 

Year 

1 50,000 7 12 2022 

2 35,000 6 9 2022 

3 75,000 9 15 2022 

4 40,000 5 8 2022 

1 52,000 8 13 2023 

2 37,000 7 10 2023 

3 77,000 9 16 2023 

4 42,000 6 9 2023 
 

10 L3 CO2 

Q2 
a. Differentiate cross sectional and longitudinal research design. 03 L2 CO1 

b. Outline the various types of research with examples. 07 L2 CO1 
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c. A company with 1,000 employees wants to conduct a survey to assess employee 

productivity and job satisfaction. The company operates in multiple departments: 

Sales, Marketing, and IT. The HR department needs to select a sample of 150 

employees for the survey. Make use of each type of probability sampling method 

to select the sample of 150 employees and Provide a detailed analysis for each 

method. 

Employee 

ID 

Depart

ment Age Gender 

Years 

of 

service 

Job 

satisfacti

on (1-10) 

Productivity 

(1-10) 

1 Sales 28 Male 3 8 7 

2 IT 34 Female 5 6 6 

3 

Market

ing 45 Male 12 7 8 

4 IT 29 Male 4 9 9 

5 Sales 40 Female 10 7 8 

6 

Market

ing 32 Female 6 6 6 

... ... ... ... ... ... ... 

1000 IT 38 Male 15 5 7 
 

10 L3 CO3 

Q3 

a. Outline Research application in business decisions. 03 L2 CO1 

b. A researcher studying the shopping habits of people in a mall chooses to survey the 

first 50 people who enter through the entrance. Select the type of non-probability 

sampling method used in this scenario and briefly explain its characteristics and 

potential limitations. 

07 L3 CO3 

c. A researcher completes data collection and now needs to prepare the research 

report. Analyse how the processes of editing, coding, and classification of data 

influence the subsequent stages of data analysis and interpretation. 

10 L4 CO5 

Q4 

a. Explain snowball method of data collection. 03 L2 CO1 

b. Analyze the effectiveness of observation, surveys, and interviews for studying 

consumer behavior regarding a new product and assess its strengths and 

limitations. 

07 L4 CO4 

c. Assume you have been hired by a city council to assess public satisfaction with 

public transportation and waste management services. Analyze and recommend the 

most suitable primary and secondary data collection methods for assessing public 

satisfaction with municipal services in a city. 

10 L4 CO4 

Q5 

a. Identify the features of a good research. 03 L2 CO1 

b. Imagine you have been asked to conduct a research to improve employee 

satisfaction in your organization. Identify the key steps you would follow in the 

research process, from identifying the problem to presenting the final findings. 

07 L2 CO1 

c. A researcher is conducting a survey to understand employee satisfaction across 

different departments in a large company. Apply different sampling methods by 

explaining how simple random sampling, stratified random sampling, and 

convenience sampling could be used for this survey, 

10 L3 CO3 

Q6 

a. Explain the different types of non-probability sampling methods.  03 L2 CO1 

b. A city council wants to gather feedback on a new community park by conducting a 

survey of visitors at the park during weekends. Apply the suitable design & 

sampling method for the study and identify potential biases that might affect the 

survey result 

07 L3 CO2 

c. A school is interested in understanding students' opinions on a new cafeteria menu. 10 L4 CO4 
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They decide to use a survey with questions on taste preferences, dietary needs, and 

satisfaction levels. Construct a simple questionnaire using nominal, ordinal, and 

interval scales, and Analyse how these questions will help gather useful feedback 

Q7 

a. Explain sampling errors in research design  03 L2 CO1 

b. A public health organization conducts a nationwide survey to collect data on the 

prevalence of smoking among teenagers, including details on demographics, 

frequency of smoking, and types of tobacco products used. Select a suitable 

research design for this scenario, and justify the significant for the study’s 

objectives? 

07 L3 CO2 

c. A social scientist is conducting research on the attitudes of people towards climate 

change in urban and rural areas. They consider using either judgmental sampling or 

snowball sampling to collect data. Differentiate judgmental sampling and snowball 

sampling and Analyse how each method could be applied to this study.  

10 L4 CO3 

Q8 

 

 

 

 

 

 

 

CASE STUDY (Compulsory) 

XYZ is a rapidly growing e-commerce company specializing in fashion and 

lifestyle products. Over the past year, despite experiencing a high volume of sales 

and expanding its customer base, the company has observed a troubling decline in 

customer retention rates. Although sales numbers remain robust, the rate of repeat 

purchases has diminished, raising concerns about customer satisfaction and long-

term loyalty. 

The company has identified the need to understand the underlying factors that are 

contributing to decreased customer retention. Addressing this issue is critical for 

maintaining growth and ensuring long-term success. XYZ is seeking to develop 

targeted strategies to improve repeat purchases and enhance customer loyalty 

through a comprehensive research study. 

Question: 

As a business research consultant, you have been hired by XYZ to prepare a 

research proposal to investigate the issue. Your proposal should include a clear 

research problem, objectives, methodology, and potential implications of the 

research findings for the company. 

20 L4 CO5 
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